Aspira-Lemon Twist A Rum with
a Story to Aspire & to Envy

Twist the natural lemon and feel the zeal

“I0°s harder (o stay on top than it is
fo make the climb. Therefore, continue
(o seek new poals. Envision, create, and
heheve o your own universe, and the
utverse will form around you” — KALS
Group with a firm conviction of this
adige has set (the basic Value Proposition
1o e the Market Leader in the segments
that s represented by them.

KA LS Group has metamorphosized
dramatically since its founding, but
e priorities have not changed. With
the backdrop of witnessing a growing
mterest m orum amongst the targeted
consumer scgment & in line with the
Diversification Strategy in
predum segment, Brand of Aspira—An
cinbodiment of Aspiration is envisaged
i Brand of Excellence. According to

IProduct

the company spokesperson, Aspira is

well poised to have three cornerstones,
whieh i aligned (o core-competence of
Ials Giroup- Foundation of Innovation,

Cutting edge of Blending, & Imbibed

Ratural Flavour — these cornerstones
differentiates  Aspira from  other
products

\upira an ultimate endeavour
fowards journey of excellence is derived
i oaosynergy of Aspiration & Inspiration!
\uptration is a hunger to fulfil dreams

and vision and hence christened the
Brand as Aspira.

While Aspira (Lemon Twist) is
going to be the umbrella brand with
natural Lemon Flavour, KALS with the
aspiration of keeping the eyes and heart
closer to the eyes of consumers will
evolve brands that will have blasting
Berry Flavour Twirling Apple Flavour, &

ASPIRA

LEMON TwisST
st ey et rem e

Captivating Chocolate Flavour.

Aspira —Lemon Twist is Original
Citrus Rum - is a carefully crafted
product that infuses KALS rum with
the essence of the royal family of citrus
fruits: lemon & lime. It has a refreshing
taste with a twist of lime, and is best
enjoyed as a chilled shot, on the rocks,
with Tonic water or soda.

Aspira’s focus today is to hit the retail
segment besides creating a strong brand
of choice for the bartenders. “Vodka
is undoubtedly a very flexible spirit in
cocktails, but Aspira Rum is a really
unique ingredient; it brings that sense of
fun and energy; it creates cocktails that
are more than the sum of their parts,”
says the spokesperson.

The secret to the intense flavour in
KALS flavoured rums is the characterful
rum amplifies these ingredients to unleash
the richest possible fruit flavour—and
the most vibrant experiences. The juicy
taste and captivating aroma hits you as
soon as you open the bottle, say company
sources. Aspira —Lemon Twist joins the
line-up of flavoured rums available in
750ML, 37SML, & 180ML. It is the
choice of those consumers who associate
with high image brands and appreciate
the good things in life.?
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varcle for potential export partners with
whoni they can set up long-term business
relationshipa. Their export markets are not
punt locused on Middle East and Africa, but
alun South Fast Asia. "We are committed
high-quality products to
o’ distributors and customers to ensure
customer sutisfaction and market growth,"

1o providing
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KALS" net group revenue for the year
2017418 was 16,980 million, as against
35,920 nullion in 2016-17. KALS is not

the listed company and operates at the tune
of around 5-6 million cases per annum,
cornering 16-17% market share. In fact,
this number increases to 27% in premium
category.

Currently the group is in expansion
phase aftér posting healthy results in both
entities (KDL and KBL) and having a
very low debt level. After the acquisition
of IMFL unit in Tamil Nadu/Karnataka,
the state is planning to set up Green field
Breweries in Andhra Pradesh. Plans are also

afoot for a holding company at the group
level and should be executed soon. The
company's future plans include expanding
its footprints to other states, export of beer,
backward integration for ENA supplies (for
which cost opportunity is significant), and
introduction of pet bottles in Tamil Nadu
market. Plans to alternatively work on
manufacture of their own glass bottles to
de-risk supply challenge, and introduction
of more premium brands for a niche
segment are also underway. !
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